* GRAPHIC STYLE GUIDE

04/11/22



THE

The purpose of this guide is to aid in the design
of new materials for Risha Grant. Each section
highlights the key elements which define the
brand. It is our intention to put forth minimal
restraints and constrictions on the design
elements while still maintaining a recognizable
brand by consistent and strategic use of the mark,
color and typography.
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LOGO VARIATIONS
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FILE TYPES

risha-grant-stack-blue.eps
The .eps file type is the
original vector format. This
is the highest quality version
and can be used for all print
applications.

risha-grant-stack-blue.png
The .png file type is a high
resolution format for digital
applications. It can also be
used for print applications
when the logo is small.

risha-grant-stack-blue.svg
The .svg file type is a high
resolution format for web.



COLOR PALETTE
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typography



TYPOGRAPHY

The primary typeface for all Risha Grant branding
is Grota Sans. The accent script font is Tahu! and
is meant to be used sparingly for single word call
outs. For email signatures or when the primary
typeface is not available use Arial.

4
GROTA SANS REGULAR TAHU!
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHTL ITKLIMNIPERST UWWXKYS
abcdefghijklmnopgrstuvwxyz WWV*W
0123456789!@#$%&* 0123456789 @ #37.&

GROTA SANS BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!@#$%&* ARIAL

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789!@#3$%&*
abcdefghijklmnopqrstuvwxyz
0123456789!@#$%&*

GROTA SANS BLACK ITALIC



graphics




TEXTURES

risha-halftone-black.tif

risha-halftone-blue.tif

risha-halftone-orange.tif

risha-halftone-white.tif




SOCIAL MEDIA POST EXAMPLES

THE TOP 5 D&I CORPORATE FAUX PAS

MICROAGGRESSIONS
AROUND PRONOUNS,
GENDER, & NAMES
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D&I CORPORATE

FAUX PAS MESSAGING ARDUND PRONOUNS,
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MEDIA KIT

LIVE & VIRTUAL
‘ KEYNOTES RAVES

CLIENT
ABo TESTIMONIALS

RISHA
é6

D&l 1S HARD WORK BECAUSE WE HUMANS

ARE COMPLICATED. THE BOTTOM LINE IS,

WHEN YOU NEED AN EXTRAORDINARY

FACILITATOR-WHO IS CLEAR-EYED,

COMPASSIONATE, AND UNAFRAID TO WORK

ON IMPLICIT BIAS—CALL RISHA. SHE STEERED

THE CONVERSATION TO ILLUSTRATE THE

'UNACKNOWLEDGED, UNAWARE WHITE .

PRIVILEGE THAT WAS UNDERNEATH MANY OF shelspresentaton Mttty
THE EXCHANGES AMONG THE PARTICIPANTS, e o o oty
YET ALWAYS CREATED AN ENVIRONMENT OF and get rid of our biases so that
SAFETY. RISHA IS UNIQUELY EQUIPPED TO wecanshow upas our authente
LEAD YOUR PEOPLE FORWARD INTO BETTER

selves. The feedback from this
TERRITORY WHERE EVERYBODY WINS. discussion was overwhelming!

Ourmembers appreciated the
Manager, Behavioral Health Service and Student f::z;i?C:rTJuT;Egusj:;.:::f:a‘
Counseling and Mental Health Service,
Harvard University Risha answered truthfuly, and
walked away with tools on how to
examine and overcome theirown
biases. Risha has such adynamic:
personalty that was felt even
through the irtual environment
(although | bet seeing her in person
is even better) and a disarming
manner that made it casy forus o
engage with her[fyoure looking
foran energetic,no BS speaker to
engage your organization on some
tough topis, hire Risha”

TONYBOTT!

2020 PROFESSIONALS OF COLOR CONFERENCE. THIS YEAR
‘CAME WITH ALOT OF CHALLENGES, BUT RISHA AND HER TEAM
TH.

THECULTURALNORYS AND WEAPPRECUTEDHEROPENLY
'SPEAKING HER TRUTH AND EXPERIENCES.”

GET RID OF THE BS (BIAS SYNAPSE)
TO ATTRACT DIVERSE MARKETS

TO BUILD AN INCLUSIVE CULTURE

AMWAY
Directorof Education and Programing,
Nestle Purina Wormen Leaders Forum

RISHAGRANT.COM

ONLINE COURSE | 8 KEYS TO CREATING A CONNECTED CULTURE

coNsuLT, N G CONTINUED

mopuLe 1 FEAR
1fwe include them, what happens to us?

Aftergathering datafrom speaking t0 55,000 pecple
lastyear, on revelation became crystalclear —
FEARis the barrie preventing employees (and their
‘comparies)rom embracing Diversity,Equity and
Inclusion,

D&IDIAGNOSIS COMMUNICATION AUDIT

Y g
communicates with internal and external audiences

y i
sure what it is or how to address it. You need a D&
toassess what you are really communicating. We will

Diagnosis. Let my team drilldown to the root of

+ Social Media Accounts
outlook of your organization.
+ Company videos
D&l Diagnosis Includes:
COMPREHENSIVE ANALYSIS REPORT
STAKEHOLDER ASSESSMENT We will comple our findings into a comprehensive:
ighin-depth nterviews,

) fyourstakeholders  on The report also

translated through their eyes. areas of opportunity.

your D&l brand  Your i is the bi your

y s
Ourfocus on honest conversation, research, For continued success, itis imperative that

ue ip

your isone
of your company’s core values. By fusing Diversity &
Inclusion with communications and consulting, we
tailor each plan to our client's needs.

We will create a custom program based on your
individual or company needs to provide your
leadership with the tools they need to effectively
foster inclusion in your workplace and lead
inclusively

RISHAGRANT.COM

COLLEAGUE TO DIG DEEP TO FIND THEIR
PERSONAL POWER WHILE EMBRACING AND
'SUPPORTING THOSE WHO ARE DIFFERENT
FROM THEMSELVES.

ropuLe 2 BIASPHERE

Traditionaly, DE8! conversations have been tense,
and sometimes they can devoiv nto paintig fingers
and assigning blame. The truth s we al have biases.
thatwe bing ntothe workslace, and before we begin
having DE&Iconversations, we have to assess our own
biases and where they orginate.

Module 2 about The Biasphere and Radical
Acceptance. I provides  framevork and applicable
toals tohelp coleagues unpack thir biases and their
biasorgins through thir centers of ifluence safely

and reffect

thessue and provide recommendations togetyou  C*EIUEYOU Youremployees ar afrald that now that thereis &
focus on DE8Ithatpromations, hiring, pay ncreases,
started with creating a more inclusive culture. + Website T A ——
5 i i reversedscriminatin.Thisis acarcity mentalty.
i
with - T BY DEALING WITH DIVERSITY CHALLENGES Module 1 adresses th roo cause ofwhy DEBI s not
the stakeholder assessment, the communication s AT THE ROOT, WE CAN EMPOWER EACH 1taachpeopl to embrace an bundance
auditor choose both services to receive a complete is goos beyond basic DEGIraiing hat

es thesms and phabias we aro all o

famiiarwith

andthe fssess Your BS'Exercise wil belp you

TEAMS TOBEGIN

thinking

RISHAGRANT.COM

AWARENESS AND ACCEPTANCE.

‘Soe website forprcing or emailus at contoct




Branding and Style Guide created by
BlackMatter Creative. For branding
inquiries contact:

Paul Woodard
paul@blackmattercreative.com



